
Job Title: Development and Marketing Manager
Company: The Envirolution, Inc.
Location: Reno, NV
Reporting Relationship: Executive Director
Classification (Exempt/Non-Exempt): Exempt
Start Date: January 2023
Compensation: $52K-$56K plus benefits and flexible schedule

Are you interested in making a difference, inspiring youth, and making a lasting impact at a growing
educational and workforce development nonprofit organization?

Who we are looking for:
Join Envirolution’s expanding, innovative team as the Development and Marketing Manager, an instrumental
role in the growth of this sustainability-focused educational non-profit! The Development and Marketing
Manager oversees the daily activities of Envirolution's development and marketing strategies. This person will
develop the goals and plans for all fundraising and marketing campaigns while overseeing their implementation
through staff meetings, strategic planning, and reporting. This executive leader will develop new marketing
strategies and development plans to increase revenue and will maintain a prospect list in order to optimize
fundraising opportunities. Envirolution relies on these marketing and development efforts to provide teachers
with dynamic educational resources and students with unique experiences in sustainability, STEAM, and
career-oriented learning opportunities.  Ideal candidates have worked at least 2 years in a similar role at a
non-profit organization and are ready to bring their experience and ideas to help Envirolution grow.

Mission:
Envirolution is a 501(c)(3) nonprofit organization dedicated to developing dynamic K-12 education, youth
leadership engagement, and community outreach programs focused on energy efficiency, sustainability, and
Science, Technology, Engineering, Art, and Math (STEAM) career opportunities. Established in 2007 and
based in Reno, Nevada, Envirolution’s mission is to inspire and empower the next generation of leaders
and workers who drive the growth of a sustainable economy. Envirolution’s programs serve teachers,
students, and community members throughout Nevada by providing them with the training, resources, and
experiences needed to engage in quality education and workforce development focused on STEAM,
sustainability, and energy efficiency.

Primary Responsibilities:
● Utilize the 5-year strategic plan to create realistic development and marketing procedures and

milestones to help achieve organizational and programmatic goals.
● Develop and execute a variety of marketing and fundraising campaigns that will maximize

prospect/donor engagement on time and within budget
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● Collaborates across organization to oversee the branding and marketing of Envirolution by maintaining
the website, updating and creating promotional materials and assigning projects to staff while reviewing
any pertinent materials for errors and branding consistency

● Review and refine current systems for keeping self and support staff accountable for milestones,
including evaluation and progress reports

● Creates and manages a comprehensive calendar of events, fundraisers, and campaigns including
recurring donation solicitations, monthly newsletters, press releases, social media posting and donor
outreach.

● Provide concise reports to the Executive Director covering the performance of Marketing and
Fundraising Campaigns

● Implementation and management of donor tracking, donor database, CRM and related policies and
procedures

● Manage supporting staff in their roles in executing the organization's marketing and development
initiatives

● Run and further develop annual “Feature Our Future” fundraiser

Secondary Job Responsibilities:
● Copywriting, editing, and support of staff executing marketing campaigns and outbound

communications
● Own and maintain brand identity in all communications and materials
● Develop and refresh branding standards and collateral used throughout the organization

Qualifications:
● Bachelor's degree in Marketing, Business Management, or Nonprofit Management
● 2 years of proven and measurable experience in marketing and development or related on-the-job

training- preferably in the non-profit sector
● 2 years of supervisory experience- preferably in the non-profit sector
● Interpersonal skills: Strong interpersonal skills. Versatility, flexibility, and a willingness to work within

constantly changing priorities with enthusiasm.  Commitment to excellence and high standards
including commitment to Envirolution’s Core Values.  Ability to interact with employees at all levels.

● Communication skills: Excellent written and oral communication skills.  Ability to communicate and deal
effectively with a diverse group of internal and external parties.

● Organizational skills: Ability to handle multiple projects, priorities, and workflow, on time and within
budget.  Attention to detail is a must.

Technical requirements:
● Strong writing skills, using a variety of mediums
● Experience with the Adobe suite, especially Photoshop, Illustrator, and After Effects
● Strong social media, web design, and WordPress skills, as well as experience with Mailchimp
● Excellent marketing analytics with an ability to measure effectiveness and make recommendations
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Benefits:
This position includes 99% employer contribution medical insurance (must work 32+ hours/wk average), as
well as optional 401k package, vision, and dental insurance. Envirolution observes 12 paid holidays annually
and two weeks of paid time off accrued based on years of service. Additional professional development
opportunities include leadership training or other skills development relevant to their position or growth.

To Apply:
Please send a resume, a 1-page cover letter, and three professional references to office@envirolution.org -
with the subject line, ‘Development and Marketing Manager.’

For more information, visit www.envirolution.org
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